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Fresh Outlook for Summer
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Summer is a crucial period for New Zealand’s tourism industry and Tourism New Zealand is focusing on ways to fill the busy period.



France, Italy and Spain – Tourism New Zealand is looking at the emerging markets of Continental Europe.
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Qualmark Green helps visitors to chose an 
environmentally-responsible holiday in New Zealand.



“We’ll be looking at how 
to work more closely with 
online travel sellers to take 
advantage of the trends, 
especially out of markets  
like the US.” 

MINISTER OF TOURISM, JOHN KEY

My vision is that we make the 
most of these opportunities. 

It targets the very people – 
friends and families of Kiwis 
– who are more likely to visit 
here, despite the economic 
downturn, and enjoy a 
100% Pure New Zealand 
experience.

BELOW: Visitors from the UK, US and 
Germany all use i-SITE visitor centres for 

Travellers Confidence  
with Internet Increases



On a MissionMEDIA: IMP HIGHLIGHTS

Tourism News 

RWC2011 Visits the Regions

Tourism New Zealand is visiting the regions to ensure 
Rugby World Cup festival planning is well under way.
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TOURISM NEWS MARKET HIGHLIGHTS
VISITOR ARRIVALS

Australia
+9.2% +4.2%

United Kingdom United States China Japan
-11.5%

-9.9%
-2.1%
-9.1%

-49.4%
-13.2%

-66.7% 
-23.0%

South Korea Germany Canada India
-48.5%
-30.6%

-8.5%
+3.2%

+13.0% 
-4.0%

-9.1% 
+2.9%

 +3.2% -12.2% -8.2% -38.3% -21.5%

FOR FULL MARKET INFORMATION VISIT WWW.TOURISMNEWZEALAND.COM KEYWORD: MARKET GUIDES

OZ  
Focus



2009
UPCOMING EVENTS

Thanks a Million Oz!

Tourism News has been printed using vegetable oil based ink on 100% recycled waste paper.  
The paper is manufactured using a chlorine free process (PCF) and has been sourced from  
an ISO14001 certified mill. It bears a number of additional environmental accreditations  
including Blue Angel, Nordic Swan and the Austrian Environmental Label. 
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