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Objective

To understand New
Zealanders' views of the
impacts of tourism and
identify key issues that
affect perceptions and
tolerance for further
tourism growth

KANTAR

Background

— Tourism must enrich New Zealand and the well-being of New Zealanders by creating jobs,
restoring nature, enhancing our heritage, building our national reputation and making us
proud

— Through a period of strong growth in tourism until early 2020, the impacts or costs of
visitation have become clear with issues such as disparate economic contribution across
regions, pressure on infrastructure, carbon emissions and congestion among others

— As New Zealand recovers from the pandemic, there is an opportunity to maximise positive
benefits to New Zealand not only across economy, but also the environment, society and
culture

— This research is a partnership between Tourism New Zealand (TNZ), Tourism Industry
Aotearoa (TIA), Department of Conservation (DOC), Regional Tourism New Zealand (RTNZ),
and Ministry of Business, Innovation and Employment (MBIE)

— The objective of this research is to provide an understanding of how New Zealanders view
international and domestic tourism and identify any areas of concern that might impact
tolerance and direction for tourism growth post-Covid 19




Method and audience
An online survey of residents in New Zealand aged 18 to 74 yrs. old

Research approach

Sample sizes

The sample size for this bi-annual study is approx. n = 1430 people per wave, to ensure we
provide robust insights at the regional level. We set minimum quotas to ensure sufficient
representation from traditional tourism hotspots

Northland n=100 Manawatu-Whanganui n=80 Queenstown n =150
Auckland region n =150 Wellington region n =130 Elsewhere in Otago n =100
Rotorua n=100 Other North Island n=130 West Coast n=100
Gisborne / Hawkes Bay n =100 Christchurch n=100 Other South Island n =40
Taranaki n=100 Elsewhere in Canterbury n=50

Fieldwork date
Wave 3: 28™ April to 18™ May, 2023

Weighting
Respondents were weighted by gender, age and region to be representative of the
New Zealand population based on 2018 population estimates

ICANTAR



KEY OUTTAKES

89% of NZers agree that tourism is good for New Zealand, with an increase over the last year and a strong appreciation of the
contribution of both international and domestic tourism to New Zealand

The majority of NZers continue to understand the economic benefits of tourism, but there are two strong concerns that remain: (1)
tourism's negative impact on traffic congestion and road accidents; (2) increasing cost of domestic holidays for NZers

The proportion of NZers who express concern about the impact that tourism has on New Zealand's natural environment has been
declining over the 12 months - fewer NZers now see tourism as damaging to New Zealand’s natural environment

Fewer NZers now perceive the level of tourism in their community as being excessively high compared to Nov 22 - additionally, there
is still a high 37% of NZers who would like to see more tourism in their communities
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PERFORMANCE SCORECARD MAY 23

Overall tourism International tourism Domestic tourism

Good for New Zealand 89% 86% 90%
(% Strongly agree or agree)

Impor;ant for economy 92% 92% 90%
(% Very important or important)

Has positive impact on social wellbeing 60% 3% 79%
(% Very positive or positive)

Has positive impact on culture, values &
heritage 62% 58% 68%

(% Very positive or positive)

Has positive impact on environment
(% Mostly positive or somewhat positive)

26% 42%

QO BHES

- Significantly higher /

- lower than Nov 22
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Increasingly, NZers agree that tourism is good for New Zealand, now at a very healthy 89%

Agreement with the statement: “Tourism is good for New Zealand”
% All NZers, 18+ year olds

W 5 Strongly agree

my

83%

87% 89%

m2

m 1 Strongly disagree 8%

Nov 22

l(ANTAR Sample size: May 22 n = 1200, Nov 22 n = 1430, May 23 n = 1431

AV

Significantly higher /
lower than Nov 22



The role of tourism in the New Zealand economy is widely appreciated, with a very healthy 92%
of NZers agreeing that it is important to New Zealand economy

Importance of Tourism for the New Zealand economy
% All NZers, 18+ year olds

B Very important

B Important

89%

91% 92%

Neither important nor

unimportant
H Not important
W Not important at all

P 8% o
7% 7%
[ EE—
May 22 Nov 22 May 23

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 8



Perceptions of the positive impacts of tourism across all four capitals hold, with perceptions of
the positive impacts on the environment recovering to levels seen a year ago

Impact of tourism on New Zealand across four capitals: economy, environment, society and culture

Impact on well-being of NZ
communities

Impact on culture, values,

Impact on econom .
P y heritage

Impact on environment

1
1
1
1
1
i
1
: 10% 7% 6%
M Very / Mostly positive !
i 35% 31%
1
i 25%
W Positive / Somewhat ! 57% 58% 63% 58% 62%
positive ' 50% 52%
84% 85%
Neither positive nor o
negative 36% 4070 37%

M Negative / Somewhat

negative
36% I 33% 32% 36% 33%
W Very / Mostly 12%
negative e
N Al s o2 U
ot aske
in May 22 Nov 22 May 23 May 22 Nov 22 May 23 May 22 Nov 22 May 23 May 22 Nov 22 May 23

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 9



Albeit some minor shifts from Nov 22, the majority of NZers continue to understand the wider

benefits of tourism

Perceived benefits of tourism (May 23)
% ‘Strongly agree’ or ‘Agree’ with the statement, 18+ year olds

Nov 22

Creates growth opportunities for businesses 91%

Creates economic growth for the regions 89%

Creates employment opportunities in the regions 90%

Enables New Zealanders to share our culture and values with the rest of the world 83%

Adds to the vitality of regions and local communities 75%

Encourages protection of significant cultural and heritage sites 65%

Creates pride among New Zealanders in their values, culture and heritage 67%

Enables improvements to recreational facilities in local communities 69%

Enables infrastructure development in the regions 71%

Enhances New Zealand’s values, culture and heritage 63%

Encourages more investment into conservation 59%

Encourages New Zealanders to look after our natural environment 57% 55%

Encourages local businesses to adopt environmentally sustainable practices 49% 52%

Enhances health and well-being of New Zealand communities 47% 47%

Brings New Zealanders closer together 30% V¥ 34%

[l Economy [ Environment Society Il Values, culture and heritage

l(ANTAR Sample size: Nov 22 n = 1430, May 23 n = 1431 Av Significantly higher / 10

Notes: Agreement on a 5 point scale where 1is ‘strongly disagree’ and 5 is ‘strongly agree’; Top two box is shown

lower than previous wave



Some concerns relating to tourism remain traffic congestion, increased cost of tourism
experiences and accommodation for NZers - the association of tourism with environmental

damages has retracted this wave

Perceived downsides of tourism
% Strongly agree or agree, 18+ year olds

Results in increased traffic congestion on holiday routes
Increases the cost of tourism attractions and experiences for New Zealand residents
Makes holiday accommodations too expensive for New Zealand residents

Increases the risk of serious road accidents

Increases levels of air, water and waste pollution I 537%
Leads to New Zealand economy being too reliant on tourism [ R 8 60V
Puts pressure on New Zealand's natural resources due to increased water and energy consumption R 46%
Contributes to climate change due to carbon emissions [T 40y
Makes it hard for New Zealand residents to find holiday accommodation vacancies 43% V¥V
Leads to overcrowding in our national parks _ 42%
Means attractions are too busy for New Zealand residents to enjoy [ NENRNEIGNTIINEGEGEGEEEEEEEEEEEEEE
Results in damage to New Zealand's natural environment [T 40% v
Disrupts wildlife & nature [ 37%

Creates unwanted lifestyle changes in communities with high number of tourists 35%
Results in a loss of authenticity and meaning of New Zealand's traditional values, culture and heritage L BEDN
Creates negative changes in New Zealand's value, culture and heritage _ 14%

[l Economy [ Environment Society B Values, culture and heritage

58%

58%

71%
67%

Nov 22

73%
65%
57%
60%
54%
51%
47%
49%
47%
42%
42%
45%
40%
38%
16%
15%

l(ANTAR Sample size: Nov 22 n = 1430, May 23 n = 1431
Notes: Agreement on a 5 point scale where 1is ‘strongly disagree’ and 5 is ‘strongly agree’; Top two box is shown

AV

Significantly higher /
lower than previous wave



The proportion of NZers who express concern about the impact that tourism has on New
Zealand's natural environment has been declining over the 12 months

Levels of concern around impact of tourism on NZ natural environment
% All NZers, 18+ year olds

W Highly concerned

47% 43% H%

m Concerned

Undecided

34% 32%
32%

m Not concerned

m Not at all concerned

May 22 Nov 22

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 12



NZers’ expectations about the mitigation of the environmental impacts of tourism hold, and

include visitor education, contributions by the tourism operators, and visitor levy

Measures NZers would like to see in place to mitigate environmental impacts of tourism
% All NZers, 18+ year olds

61%

More efforts to educate visitors and locals on why they need to protect and preserve New Zealand

Tourism operators contributing to environmental initiatives _ 47%
International visitor levy to fund conservation and environmental initiatives _ 47%
Focus on attracting international tourists that contribute positively to New Zealand _ 40%
Limiting the number of visitors on public conservation land _ 36%

Options for international visitors to offset their carbon emission impacts 26%

Don't know 6%

Other . 3%

Nov 22

58%

48%

50%

42%

37%

33%

5%

5%

l(ANTAR Sample size: Nov 22 n = 1430, May 23 n = 1431

Av Significantly higher /

lower than Nov 22



Fewer NZers consider that there is too much tourism in their communities compared to Nov 22;
additionally, 37% of NZers would like to see more tourism in their communities

Perceptions of the level of tourism in (your) community
% All NZers, 18+ year olds

B A bit much / Too much
W Just right

H Too little / little tourism

May 22 Nov 22 May 23

Av Significantly higher /

l(ANTAR Sample size: May 22 n = 1200, Nov 22 n = 1430, May 23 n = 1431 ]
5 point scale where 1 =too little and 5 = too much lower than Nov 22 4



Perceptions of the level of tourism in communities

Perceptions of the level of tourism in (your) community (May 23)

% All NZers, 18+ year olds

B A bit much / Too much

W Just right

M Too little / little tourism

Northland
A bit much / Too much 13%
Nov 22
Too little / little tourism 45%

Auckland Rotorua Rest of Bay of Gisborne/ Taranaki Manawatu- Wellington Canterbury Queenstown  Rest of Otago  West Coast
Plenty Hawkes Bay Whanganui
12% 13% 9% 13% 7% 15% 8% 11% 64% 13% 12%
46% 50% 47% 43% 45% 40% 32% 36% 6% 30% 41%

ICANTAR

Sample size: May 23 n = 1431
Northland = 100 | Auckland =150 | Rotorua = 100]| Bay of Plenty = 50 | Gisborne/Hawkes Bay = 100 | Taranaki = 100 | Manawatu-Whanganui = 81 | Wellington =130 |
Canterbury =150 | Queenstown = 150 | Rest of Otago = 100 | West Coast =100 : 5 point scale where 1 = too little and 5 = too much

Av Significantly higher /

lower than Nov 22 15



While the perceived need for more investment into core infrastructure to support tourism
remains high, there is less demand for improving leisure-related activities

% NZers who think there is a need to invest more into infrastructure

% All NZers, 18+ year olds

Nov 22 69%

Roads

Public toilets

Public transport

Facilities on public conservation land
Water, sewage & sanitation systems
Visitor accommodation
Conservation of nature and wildlife
Parks & recreation facilities

Tourism attractions and facilities
Car parking

Airports & related facilities

Paid camping facilities

Freedom camping facilities

Tourism information centers /iSITES
Cultural tourism experiences

Events & stadium facilities

Cruise ship facilities

Conference and convention centers

Priority areas for investment to support tourism in New Zealand

s o v

67%

I o6
N 550 ¥

L XD
N 0%
. so%
I 6%V
I 0 ¥
I 1%
N 36%
I 30 ¥
N 2%
N 30%
I 20
S 24%

S 0%V

B 3%

Nov 22

74%
65%
64%
60%
55%
48%
54%
52%
48%
44%
37%
37%
32%
30%
32%
24%
26%
14%

ICANTAR

Sample size: Nov 22 n = 1430 | 990, May 23 n = 1431 | 1012

AV

Significantly higher /
lower than Nov 22
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Many New Zealanders want to see more invested in infrastructure

% NZers who think there is a need to invest more into infrastructure by region

% All NZers, 18+ year olds

Total New Zealand
Northland

Auckland

Rotorua

Rest of Bay of Plenty
Gisborne/Hawkes Bay
Taranaki
Manawatu-Whanganui
Wellington
Canterbury
Queenstown

Rest of Otago

West Coast

72%

64%
76%
71%
61%
68%
58%
75%
73%

76%

68%

Driven by perceived need to invest

more into Roads, Public Toilets &

Facilities on public conservation land -

72% A “— Fa

which increased significantly

Nov 22

69%
69%
70%
76%
70%
68%
69%
63%
67%
68%
79%
64%
58%

ICANTAR

Sample size: Nov 22 n =1430, May 23 n = 1431

Northland = 100 | Auckland =150 | Rotorua = 100]| Bay of Plenty = 50 | Gisborne/Hawkes Bay = 100 | Taranaki = 100 | Manawatu-Whanganui = 81 | Wellington =130 |

Canterbury =150 | Queenstown = 150 | Rest of Otago = 100 | West Coast = 100

AV

Significantly higher /
lower than Nov 22
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The majority of NZers are open to international tourists coming to New Zealand

Agreement with the statement: “New Zealanders are open to international tourists coming to New Zealand”
% All NZers, 18+ year olds

Data from Kantar / TNZ Domestic Travel Views tracker

W 5 Strongly agree

0
45% 45% 42%
52% A 4 52% 51%
m4 A A 65%
A 77% 75%
| A
3 290 |
0, ()
25% 29% |
30% 30% 30% |
m2 I
26% |
14% 20%
| 17% 20%
W 1 Strongly disagree 12% |
I
Sep-Oct 20 Dec 20-Jan 21 Apr 21 Jul 21 Oct 21 Dec 21 Apr 22 May 22 | Nov 22 May 23
Sample size: Nov 22 n = 1430 Significantly higher /

l(ANTAR DTVR: Sep-Oct 20 n = 1208 | Dec 20-Jan 21 =1204 | Apr 21 =1191 | Jul 21 = 1200 | Oct 21 = 1203 | Dec 21 = 1203 | Apr 22 = 1200 | May 22 = 600 | Av lower than T2B of previous 19

Nov 22 =715 | May 23 = 716 wave



The overall sentiment towards international tourism remains strongly positive

Agreement with the statement: “International tourism is good for New Zealand”
% All NZers, 18+ year olds

W 5 Strongly agree

m4
85% 84% 86%
3
2
11% 129/
m 1 Strongly disagree ¢ ° 1%
May 22 Nov 22 May 23

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 20



The vast majority of NZers believe that international tourism is important for the New Zealand
economy

Importance of international Tourism for the New Zealand economy
% All NZers, 18+ year olds

M Very important

B Important

89%

91% 92%

Neither important nor

unimportant
B Not important
B Not important at all

8% 7% 7%
| ] EE——
May 22 Nov 22 May 23

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 21



NZers’ perceptions of the impacts of international tourism are stable, with a slight upward trend
seen for culture, values and heritage

Impact of international tourism on New Zealand across three capitals: environment, society and culture

Impact on well-being of NZ Impact on culture, values,

Impact on environment

1 1
1 1
1 1
1 oo I .
! communities ! heritage
| |
1 1
i 7% 8% E 10%
W Very / Mostly positive i
27% 26% :
1
, !
1
I ) 0, 0,
, 53% 52 %o 53% [ 0,
W Positive / Somewhat positive . 46% 45% 55% 56% 58%
: ; 47% 49%
1 1
1 1
1 1
1 1
. .. . 40% 0 i !
Neither positive nor negative 44% : |
| |
1 1
1 1
1 1
M Negative / Somewhat negative i |
0% 1% 9 !
! 40% 4% a% ! 38% 38% 36%
28% : !
W Very / Mostly negative ' '
1 1
i R 7R,
1 1
Not asked Nov 22 ! May 22 Nov 22 May 23 ! May 22 Nov 22 May 23
y
in May 22

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 29



There is a growing recognition among NZers of the importance of international tourism to post
pandemic economic recovery

Agreement with the statement: “International tourism is an important part of New Zealand’s post pandemic economic recovery”
% All NZers, 18+ year olds

W 5 Strongly agree

38% 38%
P
A
84%
4 86% 89%
3
46% 48%
m2
12% 0
11%
m 1 Strongly disagree . ° 8% Y
—
May 22 Nov 22 May 23

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, Nov 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 23
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The vast majority of NZers continue to agree that domestic tourism is good for New Zealand

Agreement with the statement: “Domestic tourism is good for New Zealand”
% All NZers, 18+ year olds

W 5 Strongly agree

m4
90% 90% 90%
3
m2
M1 Strongly disagree 9% 8% 8%
I ]
May 22 Nov 22 May 23

l(ANTAR Sample size: May 22 n = 1200, Nov 22 n = 1430, May 23 n = 1431

AV

Significantly higher /
lower than Nov 22

25



The vast majority of NZers continue to agree that domestic tourism plays a crucial role in
contributing to New Zealand’s economy

Importance of domestic Tourism for the New Zealand economy
% All NZers, 18+ year olds

M Very important

35%
m Important
0
85% 90% 90%
Neither important nor
unimportant
50%
B Not important
. 10%
B Not important at all : 8%
e
May 22 Nov 22

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 26



Perceptions of domestic tourism’s impacts on the environment, social well-being of local
communities and culture & values remain consistently positive, above the levels for international
tourism

Impact of domestic tourism on New Zealand across three capitals: environment, society and culture

Impact on culture, values,
heritage

Impact on well-being of NZ

Impact on environment o
communities

M Very / Mostly positive

1
1
1
1
1
1
1
1
|
1
' 19%
1
1
42% 42% 569, !
. iy : 73%
M Positive / Somewhat positive '
£ 53%, 69% 70% 68% 58%
%) ' 75% !
= 1 € :
3 | 6% 2 e
Neither positive nor negative o So%e 3 | 2
R ° :
S T | =
42% 45% § i e : g
- o
B Negative /Somewhat negative R oo =
c ! S | 3
—_ I B | -
l = 3
0,
i 24% 23% 27% A i 28% 28% 31% =
M Very / Mostly negative !
) Mosty neg | 5
7 00 | 507 | o | . o0 | [ 2%, | | o |
! 1
Not asked Nov 22 May 23 | May22 Nov 22 May 23 ' May 22 Nov 22 May 23
in May 22 !

Significantly higher /
l(ANTAR Sample size: May 22 n = 1200, NOv 22 n = 1430, May 23 n = 1431 Av lower than Nov 22 27



