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Introduction
Tourism New Zealand and economists Fresh Info have conducted research to gain a better 
understanding of the value that visitors bring to Aotearoa.

This information is important for government and industry to understand how visitors contribute 
to New Zealand’s wellbeing, and plan for a future where tourism gives back more than it takes to 
our people and communities.

The research was derived from existing MBIE MRTE and Stats NZ tourism data to understand 
economic contribution, productivity as well as the sector’s carbon footprint, crown income and 
contribution to social amenities.

This is the first of continued research by Tourism New Zealand with further insights into some of 

the key findings released over the next year.



The visitor economy



The visitor economy
The visitor economy can be divided into core tourism and supporting industries



Productivity
Productivity of core tourism businesses is higher than supporting industries



Spending power
The daily spending power of a visitor is 2-3 times higher than that of a resident



Carbon footprint



Contribution to crown income
Tourism is a significant contributor to crown income



Contribution to crown income



Regional contribution



Regional contribution



Social amenity

Visitor spend helps to fund things in local 
communities that residents value

• Cafés, restaurants, bars and clubs

• Retail stores

• Recreational activities

• Museums & galleries

• Public/private transport services

• Events & event venues

• Road/rail/air connectivity

This will be explored more in phase two 



Visitor economy without 
international tourism  



Tourism is vital to New Zealand’s recovery




