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BACKGROUND

o [ J
O bJ eCtIVe — With many international border restrictions lifting, New

Zealand is reopening its borders in stages for international
travellers. From May 2022, vaccinated travellers from around
60 visa-wavier countries, including Canada, are able to enter
New Zealand

Provide a fact-

based

understanding of — This is the first evaluation on the Canada market. With Covid-19
reshaping the travel landscape, Tourism New Zealand (TNZ)

. sought to understand the Canadian market and undertook this
of the Active evaluation to determine any opportunity

Considerer (AC)

the size and profile

audience in Canada
and their sentiment RESEARCH APPROACH

towards travelling — In order to answer the objective, a 10 minute online survey was
to New Zealand conducted among 500 Canadian Active Considerers of New

post-pandemic Zealand

— Fieldwork was in market 11- 25 April 2022
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Key insights (page 1 of 3)

Insight 1

The Canadian has a relatively large pool of 5.5m
Active Considerers (ACs) for New Zealand despite
New Zealand border closures.

Compared to New Zealand’s top six markets,
Canada demonstrates a good level of appeal for
New Zealand (53%) and a strong incidence (21%)

— Our global priority mindsets - Experienced
Connectors and Vibrant Adventurers - make up
close to half of all Active Considerers in
Canada

Incidence of Active Considerers

Q4 FY22

Profile of ACs by mindset

m Cautious Escapists Experienced Connectors m Vibrant Adventurers
Organised Joy Seekers m Spontaneous Explorers ® Fun Loving Trail Blazers

m Passive Passengers
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Key insights (page 2 of 3)

TR

Key brand Landscapes and scenery

associations Range of adventure /
to build: experiences

Clean & unpolluted

Key brand
strengths to
leverage:

A place you can escape the
troubles of the world

Has amazing wildlife experiences

{ \\\ Australia 39%

\ / ..
77 Hawailli 35%
. Italy 28%

TOp 5com petlto rs
(% selected destination in Japan 25%
their top five preferred

destinations) Greece 25%
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Key insights (page 3 of 3)

Travel intention timing for next international holiday

— Compared to pre-Covid there is greater interest in
travelling more often and visiting multiple stops as
part of an overseas trip

M In the first half of 2022

— 46% ACs are keen to travel to New Zealand within 6
months of borders opening W In the second half of 2022

— Now that borders have opened (post fieldwork)
Canadian ACs are much more willing to book a trip
to New Zealand W Not until 2023 or beyond

— To boost visitor numbers, communications also need
to promote flexible refund policies and deals /

promotions to reduce barriers to travel m I'm not sure/I don’t have
any overseas travel
planned

KANTAR () @ PURE
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. . . .- Online population, 18-
Active ConS|dererJourney 74 years of age

53%
funnel - Canada | | |
Find New Zealand highly appealing as a A
holiday destination, and...
60%
Would seriously consider visiting in the A
next three years, and...
83%
New Zealand is a preferred destination f b
. ew Zealand is a preferred destination for
Igtalpopuiation 3 8 ° 2 I I I their next holiday, and...
78%
s

Online population, 2 6 8 m Willing to spend at least C$1,700 per
18-74 years of age . person on a holiday to New Zealand®™

[CANTAR o amplesi @ 1007 PURE
1. Sample sizes: Total ACs Apr 22 n = 4,129 S HEW ZEA[AHI]



The AC incidence in Canada is 21%, equating to approximately 5.5 million people

Qualifying criteria for defining ACs
% Online users aged 18-74 | Apr 22

ACs - We only survey
these people in more
detail

100% 47%

This 21% equates to
approx. 5.5m people

53% 21%
32% 6%
26% 6%
21%
Online Canadian aged NZ is highly appealing Would definitely NZ is a preferred Would spend at least
18-74 consider NZ destination to visit $1,700 on a trip

55.m

l(ANTAR Notes: _ W Iﬂﬂ% P“HE
1. Sample sizes: Total ACs Apr 22 n = 4,129 RewzaLano
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The size of the Canada AC pool is comparable to other key markets

Appeal vs. top six markets AC incidence vs. top six markets Size of AC pool vs. top six markets

% Online users aged 18-74 % Online users aged 18-74 Million people

‘*’ Canada 53% 21% 5.5m
@ Australia 55% 20% 3.1m
G China 65% 34% 28.1m
@ Germany 57% 10% 5.3m
‘ Japan 35% 5% 3.8m
a»
e UK 52% 12% 5.0m
<@y
Q: USA 48% 19% 39.1m
Notes:

. ‘ 0
I(ANTAR ' 1. Sample sizes: Total Acs n = 4,129 %?”4 Inn)& P"HE
I 2. Source for top 6 markets: AC Monitor | 6MRA | Online users aged 18-74 | Oct21-Mar22 9

Australian = 4,983 | Chinan = 2,921 | Germany n = 11,308 | Japan n = 20,878 | UK n = 9,871 | USA n = 6,548 - "Ew ZEAI'A"n



Canadian Active considerers of New Zealand are most likely to be Vibrant Adventurers, Passive

Passengers or Spontaneous Explorers

Profile of Active Considerer
% Active Considerers | % Non Active Considerers | Apr 22

By age segment By gender

m Male
W18 -29 years M30 -39 years M40 - 49 years
® Female
W50 - 59 years [ 60 - 74 years m Gender diverse

Mindset Segments

B Cautious Escapists Experienced Connectors
W Vibrant Adventurers m Organised Joy Seekers
H Spontaneous Explorers B Fun Loving Trail Blazers

W Passive Passengers

ICANTAR
1. Sample sizes: ACs n = 500 | Non ACs n = 4,148

Outer ring: Canadian ACs
Inner ring : Canadian non-ACs

Av Significantly higher / lower W Inn% P“nE

than comparison at 95%

wveno | NEW ZEALAND
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Australia and Hawaii are New Zealand’s largest competitors based on preference ranking, but
European countries make up most of the top 10 destinations

Top ten competitor set for ACs
% Active Considerers ranking destination

in top five | Apr 22 Ireland

20%  France
4 2%

Italy

UK o 28%

21%

\4
Greece Switzerland

PI 20%

Caribb Hawaii
aribbean
23% 35%

Japan
25%

Australia
39%

Notes:

l(AN TAR & 1. Sample sizes: Total ACs Apr 22 n = 500 W ) Inn% P“nE
) 2. Q“Aside from New Zealand, what other four destinations make up your top five preferred destinations to visit for a vacation?” (& "Ew ZEALA“n



Preference for New Zealand is comparable between ACs in Canada, USA and Germany

Preference KPI vs. top six markets
% Active Considerers | Apr 22

m Second M First

76%

62%

62% o
58% ° 61% 58%

57%

36%
25%
Canada Australia China Germany UK
4>

U =

(%)

Notes:
1. Sample size: Canada n = 500 . . : 0
l(ANTAR ‘*’ 2. Source for top 6 markets: AC Monitor | 6MRA | Total Active Considerers | Oct21-Mar22 Av flgg:'ﬁci:t[yrh'gge';/ [(f;ver @ Inn)& p"nE
' Australian =1053 | China n = 1166 | Germany n = 1052 | Japan n = 1051 | UK n =1050 | USA n = 1059 an comparison at 95% T ALAND "Ew ZEALAHB

Q “Can you please rank those destinations in order of preference where 1is your most preferred destination?”



Preference for New Zealand is broadly similar across mindsets with the exception of the
Spontaneous Explorers who are more likely to rank New Zealand as their most preferred
destination

Preference KPI vs. top six markets
% Active Considerers | Apr 22

m Second W First

1
1
1
1
1
1
1
1
1
1
1
1 61% 62%
%
57% ! 59% 57% 56% 57%
! 49%
1
1
| 32% 42%
1
1
1
1
1
1
)

: 25% 20% 23%
1
1
1 . . .

Canada 1 Cautious Escapists Experienced Connectors Vibrant Adventurers Organised Joy Seekers Spontaneous Explorers Fun Loving Trail Blazers Passive Passengers
1
1
1
1

(w) |
1

I
Notes:
1. Sample size: Canada n = 500 . . : 0
l(ANTAR ‘*’ 2. Source for top 6 markets: AC Monitor | 6MRA | Total Active Considerers | Oct21-Mar22 Av flgg:'ﬁci:t[yrh'ggert/ [(f;ver @ Inn)& p"nE 14
' Australian =1053 | China n = 1166 | Germany n = 1052 | Japan n = 1051 | UK n = 1050 | USA n = 1059 an comparison at 95% T ALAND "Ew ZEALAHB

Q “Can you please rank those destinations in order of preference where 1is your most preferred destination?”



The key drivers to visit New Zealand are to experience beautiful scenery and landscape, to
explore and to have fun

Reasons to visit New Zealand
% Active Considerers | Apr 22

To experience beautiful landscapes/scenery FEEEEmmm——— 62%
To learn & explore new things FE I 3%
To have fun & enjoy myself e 48%
To feel a sense of adventure T 40%
To feel relaxed and refreshed T 39%
To get in touch with nature I 39%
To interact with people of a different culture or lifestyle T 37%
To take a break from stress / pressure in my everyday life T 32%
To take a break from the routine of everyday life T 31%
To broaden my mind I 31%
To feel excited NN 26%
To indulge & pamper myself I 18%
To connect and spend time with important people in my life GGG 16%
To show my children a different way of life N 15%
To engage in personal challenges N 12%
To get an adrenaline rush N 12%
Not sure HH 2%

KANTAR “,) 1 e sz Canadan - 500 g }ggﬁfﬂﬁﬁ

Q “Why do you want to visit New Zealand for a holiday?” e

15



This heat map shows the relative performance of the attributes we measure that drive preference for New
Zealand. Our role is to influence how our target audience perceive New Zealand relative to its competitive set; we
cannot influence our competitors, we can only influence how New Zealand is seen through our communications

Relative brand positioning
Index (see appendix) | Total Active Considerers | Brand associations | New Zealand and top five competitors | Apr 22

Landscapes & scenery
_ More focus is needed on boosting our

Safe destination 101 ' . :
Embraces visitors 100 102 creden_tlal.s over comp.etltors in terms of:
— Having iconic attractions

Range of adventure ;

— Range of adventure / experiences
Clean & unpolluted — Being a comfortable place to visit
Fun & enjoyment

Friendly people

Range of experiences

Unique experiences
Comfortable

Escape the troubles of the world
Relax & refresh

Amazing wildlife experiences
Local culture

Quiality food & wine
Affordable activities

Local experiences

Iconic attractions

101

While leveraging our competitive

strengths:

— Clean & unpolluted

— Amazing wildlife experiences

— A place you can escape the troubles of
the world

Notes: . . . 0
Relative weakness - 100 - Relative strength )’
l(AN I AR @ Q “Which destinations, if any, do you associate g Inn 0 P“RE

with this statement?” Heat map shading is across rows, i.e. compares the six countries on that attribute NEWZEALAND "Ew IEAI.A"n
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17% of Canadian ACs have travelled overseas on vacation in the last six months, and 44% are looking to
travel internationally by the end of the year

Travelled in the last six months Travel intention timing for next holiday
% Active Considerers | Apr 22 % Active Considerers | Apr 22

| In the first half of 2022 -

34%

In the second half of 2022

Not until 2023 or beyond
42%

I’m not sure/I don’t have any

overseas travel planned 14%

Notes: .
l(ANTAR * 1. Sample size: Canadan = 500 W Inn% p"nE 18
! Q “Have you travelled overseas on vacationin the last 6 months?” "E“ZEAI.A"I]

Q “When are you looking to take your next overseas vacation?”



Appetite to travel overseas is high, with 84% of ACs looking to travel as much or more
frequently than they did pre-Covid

Expected change to overseas holiday travel
% Active Considerers | Apr 22

m Take overseas holidays more often Take overseas holidays as often as | used to Take overseas holidays less often

43% 16%

|
84%

are at least or more interested in
travelling as often as pre-covid

AV significantly higher / lower than previous period

Notes: . o
l(ANTAR ‘*’ 1. Sample size: Canada n = 500 gﬂ I"galzzigl!lnﬁﬁ 19

Q “Now that international travel is available again, which of the following are you most likely to do in the next 2 years?” ok



Relative to pre-Covid, there is growing interest in travelling to multiple overseas destinations
as part of the same overseas vacation

Interest in travelling to multiple countries as part of an overseas vacation

% Active Considerers | Apr 22

B Now much more interested Now slightly more interested Interest is the same Now slightly less interested B Now much less interested

20% 36% 9%
J
|
87%
are now more interested in travelling to multiple countries as part of an overseas vacation
than pre-covid
Notes: ‘ 0
l(ANTAR ‘*’ Sample size: Canadan = 500 W Inn)& p“nE
' Q “Compared to before the pandemic, are you now more or less interested in travelling to multiple countries as part of an overseasvacation?” ~ Newzaaw NEW ZEMAHB



The majority of ACs are interested in travelling alone or with people they know, while one in
four are interested in group tours

Interest in type of international holiday once travel restrictions lift
% Active Considerers | Apr 22

Travelling by self or only with people you know _ 65%
Smaller group tour - 19%
Larger group tour . 5%
Private tour - 10%
Luxury travel - 8%
Budget travel - 20%

Don’t know 5%

- Notes:

l(AN TAR ‘*’ 2) “thimgletzilf:: ga:iiatnozefros:as holiday, which of the following types of holidays would you be interested in booking?” W | I"%&%KHEE
- you your nex R L

NEW ZEALAND
RISM



60% of ACs are likely to change how they book their overseas holiday. Self-service tools and
travel agents are likely to be used more often compared to pre-Covid

Changes to overseas holiday booking method compared to pre-Covid
% Active Considerers | Apr 22

I
Will use self-service
. 28%
booking tools more often 6 0/
will change the way they
) book their international
Wlll. use trave.l agents and/or 31% travel in future
other professional services more often
—_—

Will not change the way | book - 40%

Notes:

l(ANTAR ‘*’ 1. Sample size: Canada n = 500 W Inn% p“nE 29
: Q “Compared to before the pandemic, how will you change the way you book your international travel in the future?” "E“ZEA[A““

nnnnnn



The desire to travel internationally for a vacation is being driven by the need for fun and

enjoyment, to relax and refresh and to learn and explore new things

Needs/reasons driving the desire to travel internationally for a leisure holiday

% Active Considerers | Apr 22

To have fun & enjoy myself

To feel relaxed & refreshed

To learn & explore new things

To escape from the routine of everyday life

To take a break from stress / pressure in my everyday life
To feel a sense of adventure

To interact with people of a different culture or lifestyle
To get in touch with nature

To spend quality time with my family, friends

To indulge & pamper myself

To take time for self-reflection and personal development

A 51%
A 48%
A 47%
A 40%
A 37%
P 36%
A 34%
A——— 33%
A——— 32%
— 23%

P 20%

To show my children a different way of life [ 12%
Not sure 4%
Notes: .
1. Sample size: Canada n = 500 W Inn% P“nE
l(AN TAR 2. Q “Which of these needs or reasons will most strongly drive your desire to take an international leisure holiday?” "Ew ZEMA“B

NEW ZEALAND



The price of the airfare is a key barrier to travel for Canadians, and unpredictable border
changes are causing anxiety and concern when it comes to booking a holiday

Concerns about booking a holiday overseas
% Active Considerers | Apr 22

Price of airfare I 51%
Getting a refund on my booking if border restrictions changed prior to travel I 36%
Getting stuck overseas due to changing border measures T 36%
Length of the flight N 32%
COVID-safe practices and cleanliness during the flight and stopover I 31%
Testing positive while travelling N 31%
Concerns around Russia/Ukraine conflict [ 28%
COVID-safe practices and cleanliness of the accommodation, restaurants, activities in New Zealand N 27%
Quality and coverage of medical facilities in New Zealand I 21%
Provisions of my travel insurance cover [N 20%

Arranging / taking a pre-departure test [N 20%
Whether the locals are friendly and welcoming of tourists [N 13%

Other, please specify | 1%
I have no concerns [ 6%

Notes:

* 1. Sa“f‘ple size: Ciflnada n =500 . w -. Inn% P“nE 24
: Q “When it comes to international travel, what are your biggest concerns currently?” "Ew ZEAI.AHB

NEW ZEALAND



ACs are likely to prioritise destinations which are affordable, safe to travel around and offer
opportunities to explore and relax

Attributes likely to be considered when choosing next destination
% Active Considerers | Apr 22

= Most important m Considered

Affordable

Quality local food and drink

Safe to travel around this destination

Locals are welcoming of visitors

Opportunities to learn & explore new things
Opportunities for relaxing experiences
Freedom to move in nature

A wide variety of outdoor & adventure activities
Clean and unpolluted environment

Has interesting & vibrant cities to visit

Has been successful in handling the COVID-19
Has clearly defined COVID entry protocols
Uncrowded public spaces and tourist attractions
Good shopping

Has robust safety measures to prevent the spread of COVID-19

60%
48%

47%

46%

44%

42%
42%
39%
37%
34%

33%

31%

31%

26%

25%

ICANTAR

Notes:

1 Sample size: Canada n = 500
* Q “Which of these destination attributes will you be looking for when choosing your next overseas holiday destination?”

NEW ZEALAND
RISM

Z |

100; PURE
NEW ZEALAND
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New Zealand is regarded positively across most attributes of importance with the exception of
affordability where perceptions are relatively poor

New Zealand’s delivery of attributes considered when choosing destination after COVID-19

% Active Considerers | Apr 22

m Somewhat well Not well at all

m Very well
20%
50% 56%
65% 68%
55%
44%
1%
31% 28% =
25%
% 3% 4% 5% % 4%

4%
Affordable Quality local  Safe to travel Locals are  Opportunities to Opportunities

food and drink  around this ~ welcoming of learn & explore  for relaxing
destination visitors new things experiences adventure environment to visit handling the entry protocols  and tourist

activities COVID-19 attractions spread of

outbreak COVID-19

Uncrowded  Good shopping  Has robust
safety measures

to prevent the

Freedomto Awidevarietyof Cleanand  Has interesting Has been Has clearly
move in nature  outdoor & unpolluted  &vibrant cities successfulin  defined COVID public spaces

Notes: .
1007: PURE
0

Sample size: Canada n = 500

1.
l(AN TAR Q “In your opinion, how well does New Zealand deliver on each of these attributes?” fiewzeaann "Ew IEALA"n



Other than waiting for New Zealand borders to open, which happened after the fieldwork
period, the main barriers to booking a holiday to New Zealand are financial related

Barrier to booking holiday to New Zealand
% Active Considerers | Apr 22

I can’t afford it at the moment I 35%
Waiting for a deal on flights I 31%
Waiting on international borders to open post Covid-19 I 27%
Waiting for the right life circumstances to travel GGG 23%
I'm still deciding on what time of year | want to travel GGG 23%
Can’t take time off work at the moment I 22%
Waiting for a good package deal on flights and accommodation I 21%
I have more research to do about how to travel around New Zealand IS 18%
Waiting for a deal on accommodation I 17%
| have more research to do about activities New Zealand has to offer GGG 14%
Waiting to accrue enough annual leave I 13%
Waiting for a good group tour deal GG 12%
Not sure how easy it is to travel around GG 9%
Don’t have enough time to experience it properly N 9%
Don’t have time to plan the trip at the moment IIEEEEEE_—_———N 8%
Other places I’d rather visit first G 4%
Other W 1%

l(AN TAR ‘*’ :\fOteszsample size: Canada n = 500 W u IHQH%KHEE 27

Q “What is stopping you from making a booking?” HEW ZEALAND



Logistics, in terms of the length of time required to travel to and around New Zealand, as well
as ease of travelling around are top concerns

Concerns about choosing New Zealand as a holiday destination
% Active Considerers | Apr 22

m Getting to NZ m Getting around NZ m Safety & Security m People & Culture Things to see & do m Climate m Other
The length of time required to fly to New Zealand I 42% Unsure how New Zealand is managing Covid-19 [ 19%
The length of time needed to experience New Zealand... I %o Whether the things to see and do are unique 18%
What the weather is like  [INEEEENGNNN 31% Where | should get information about organising a... [N 17%
How easy it is to travel around [N 31% Whether | will be able to buy the type of food | like to eat [N 16%
What the options are for travelling within New Zealand S 27% How well suited it is to people my age N 16%
How safe it is from crime NN 26% What the shopping options are like 14%
What practices are in place to keep me safe from Covid... INEGGNN 26% What / where the main cities are 13%
How welcoming the locals are [N 25% The level of service you can expect [N 13%
Not being able to fly direct to New Zealand [N 23% Whether there is a broad enough variety of things to see... 12%
How long it takes to travel between the main attractions [N 22% How sophisticated / world-class the main cities are [ 11%
How safe it is to participate in adventure activities [N 22% Other, specify B 1%
Driving on the left hand side of the road [N 21% There are no concerns that | can think of [ 10%
What / where the recommended things to see and do are 21%
How physically fit I'd need to be | RRRRERE -0
The range of quality food and beverage options 19%

KANTAR () @ L PURE

Q “Putting thoughts about costs aside, what are some of the concerns you have about choosing New Zealand for your next holiday?” NEW ZEALAND



Flexible refund policies, ease of access to healthcare and enhanced sanitisation are measures

that ACs would like to see implemented to make them feel safe

Measures would like to see implemented at the destination
% Active Considerers | Apr 22

Robust refund policies _ 43%
Having easy access to healthcare facility without delay if needed _ 41%
Enhanced cleaning and sanitization at accommodation, restaurants, shops, and activities _ 40%
Vaccination passport/documentation requirement _ 33%
Being required to wear a mask in public spaces _ 32%
Hand sanitizer being available at accommodation, restaurants, shops, and activities _ 31%
Reduced group sizes for tourist activities _ 29%
Social distancing enforced in public spaces, shops, and restaurants _ 28%
Being required to keep track of my locations either manually or with an app _ 17%

No extra measures compared to before the COVID pandemic _ 14%

Notes:

1007: PURE

1. Sample size: Canada n = 500
l(AN TAR * Q “After travel restrictions are lifted and you can take an international holiday, which of the following AV significantly higher / lower than previous period

measures you would like to see implemented at the destination so you could feel safe?”

NEW ZEALAND



46% of Canadian ACs keen to travel to New Zealand within six months of borders opening

Speed of New Zealand holiday demand recovery after restrictions are lifted

% Active Considerers | Apr 22

100%
80% +20%
+34%
46%
26% -
+20%
10%
] e
Within 12 months Much later

Within 1 month Within 3 months Within 6 months

— Notes: .
l(ANTAR . Sample size: Canadan = 500 Inn% P“nE
Q “Currently, New Zealand borders are closed to tourists. Once these are lifted, and you can travel without having to quarantine, how soon would you want to travel to Néw Zealan fon"E“ZEAlA“n

I
holiday?”



Around a third of those who want to travel to New Zealand within six months rate New Zealand
as their preferred destination, equating to 14% of ACs overall

Most likely to come within the six months of restrictions being lifted
% Active Considerers | Apr 22

100% 54%

46% 32%

14%
ACs Want to come within six months of borders NZ is the first preferred destination to visit
being open
Notes: . .
l(ANTAR Sample size: Canadan = 500 , “m/% p"nE 1
Q “Currently, New Zealand borders are closed to tourists. Once these are lifted, and you can travel without having to quarantine, how soon would you want to travel to Néw Zealand fon"szEAlA"n 3

holiday?”



Canada’s contribution to the recovery of New Zealand’s holiday demand has the potential to be
significant but less than key markets

New Zealand holiday demand recovery within six months vs. top six markets

% Active Considerers | Apr 22

0

Canada

@ Australia
‘iii'i China
e Germany
7\

@ Japan
@ -
% Ush

_ 460/0

54%
88%
59%
54%
55%

68%

ICANTAR

Notes:

1. Sample size: Canada ACs n = 500

2. Source for top 6 markets: AC Monitor Covid-19 impact on travel reports | Total Active Considerers | Mar22
Australian = 300 | China n = 300 | Germany n = 300 | Japan n = 300 | UK n =300 | USA n = 300

&

nnnnnn
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The core reason to book a trip to New Zealand would be to enjoy a holiday and see the country,
although one in ten would be visiting family and friends

Key reason to book a trip to New Zealand
% Active Considerers | Apr 22

® Enjoy a holiday and see the country
= See family and friends
Working holiday
m Education or study
m Business or conference

Other

Notes:

l(ANTAR & 1. Sa.mple siz.e: Canadan = 590 4 . . W . Il][]% P“HE N
Sl Q “After international travel restrictions to New Zealand are lifted, what would be your key reason why you’d book a trip to New zealand?” (& HEW ZEMAHB



Canadian ACs show interest in a wide range of activities

Activities interested in doing in New Zealand (Top 20)
% Active Considerers | Apr 22

m Food & wine m Arts & Culture m Scenic attraction m Walking & Cycling m Wwildlife | Scenic trips
93% 93% 93%
92% 0
92% 91% 91%
89% 89% 89% 89%
88% 88% 88%
0,
I I I I I I i !

Local Historical Local towns Beaches& National Shortnature Wwildlife Maori Native Lakes &  Exploring Mountains Scenic train Hot pools Scenic boat Geothermal Walking
cuisine sites coasts parks walks  experiences village forests rivers main cities & alpine trip / mud pools  cruise sites tour

areas

m Shopping
85%
83% 83%
Glaciers Marine  Local arts &
reserves crafts

Notes:

IKANTAR  (+) L s o

Q “Which of the following would you be interested in seeing or doing when on holiday in New Zealand?”

&

NEW ZEALAND
TOURISH

I003LPURE
NEW ZEALAND



Now that borders are open, Canadian travellers will be more willing to book a trip to New

Zealand

Readiness to do the following steps regarding their New Zealand holiday
% Active Considerers who want to come within six months of restrictions being lifted | Mar 22

Planning the holiday

Making refundable bookings

Making non-refundable bookings

1 1
1 1
1 1
1 1
1 1
1 1
! 6% !
35% 0 1 3 1
34% . 1
: 300/0 : 310/0 300/0
1 1
1 1
1 o 1
21% 1 22% 1
1 1 0,
1 1 19% 20%
1 1
1 1
X 12% X
10% 1 1
1 1
1 1
1 1
1 1
1 1
1 1
Now When the date When borders Not sure : Now When the date When borders Not sure : Now When the date When borders Not sure
of borders are open 1 of borders are open 1 of borders are open
opening is : opening is : opening is
known : known : known
1 1
1 1
AV significantly higher / lower than previous period
Notes:

KANTAR (%)

1.

Sample size: Canadan = 219

Q “When would you be ready to do each of the following steps regarding this New Zealand holiday?”

| 100%PURE .
veeno | NEW ZEALAND



Based on the anticipated New Zealand border opening in May 22 (at the time of interviewing),
visits to New Zealand are likely to ramping up starting Summer 22/23

Visitation to New Zealand once visitors do not need to self-isolate
% Active Considerers | Apr 22

B Between July 2022 and October 2022
m Between November 2022 and January 2023
M Between February 2023 and June 2023

W Later than June 2023

Notes:

T 1. Sample size: Canada n = 500 h Inn? P“nE
l(AN TAR ‘*’ Q “By May 2022, New Zealand will open to overseas holiday visitors without any isolation requirements which will mean that visitors will not need to self-isolate. With 0 36
¥ thisinmind, whenwould youwantto travel to New Zealand for aholiday?” e NEW ZEALAND

this in mind, when would you want to travel to New Zealand for a holiday?” i



