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Key insights

Desire to travel internationally is strong: 87% of UK Active Considerers (ACs) are looking to take overseas holidays as often or more
often than pre-COVID-19 and 73% of ACs plan to take a big long-haul overseas holiday by April next year

ACs who are looking to take trips more often than pre-COVID-19, on average, plan to take between 2 and 3 international holidays a
year, with a combination of short breaks and long trips

However, more ACs are factoring in affordability when choosing their next holiday destination vs. Mar 22- affordability has moved

up to be the number one criteria for destination choice and cost of travel is one the key barriers to booking a holiday to New
Zealand

Price promotions on flights, accommodation and activities are the key triggers that can move ACs from planning their holiday into
booking
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40% of ACs claim to have travelled overseas for a holiday in the last six months

Travelled overseas for a holiday in the last six months
% AC | Jun 22

Notes: ) 0y
l(ANTAR 1. Sample: Active Considerers (AC) June 22 n =300 W Innln P"nE 3
uzave NEW ZEALAND

Q: “Have you travelled overseas onholiday inthe last 6 months?”



73% of ACs plan to take a big long-haul overseas holiday by April next year

Likely dates to take next big trip (long-haul) overseas holiday
% AC | Jun 22

M Between July 2022 and October 2022
B Between November 2022 and February 2023
B Between March 2023 and April 2023

M Later than May 2023

June 22
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Q: ”When will you be looking to take yournext big trip (long-haul overseas holiday)?”




With more ACs factoring in affordability when choosing their next holiday destination vs. Mar 22,
affordability has moved up to be the number one criteria for destination choice

Attributes considered when choosing destination
% AC | Jun22
Mar 22

affordable [ NENEG 53 A 44%

Safe to travel around this destination _ 46% 47%
opportunities for relaxing experiences || NG 4% 43%

Quality local food and drink _ 43% 48%

Opportunities to learn & explore new things _ 42% 37%
Freedom to move in nature _ 40% 43%

Has interesting & vibrant cities to visit _ 40% 34%

Locals are welcoming of visitors [ N N NN 37% 40%

A wide variety of outdoor & adventure activities _ 37% 35%

Uncrowded public spaces and tourist attractions _ 31% 34%

Clean and unpolluted environment 29% 34%

Has been successful in handling COVID-19 27% 25%

Good shopping 26% 29%

Has robust safety measures in prevent spread of COVID-19 21% 24%

A significantly higher/lower than previous period

Notes: 0y
l(ANTAR 1. Sample: Active Considerers (AC) March 22 n=300 | June22n =300 W lnujo P"nE 5
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Q: “Which of these destination attributes will you be looking for when choosing your next overseas holiday destination?”



Immersing in a new culture, making memories, escaping the everyday routine are the most
common motivators to take an international holiday

Needs, reasons, and motivations to take an international vacation

% AC | Jun 22

To immerse in new culture & taste

new food & drinks

“Experiencing different cultures”

“Good weather Exploring different places
Enjoying the food and culture Sightseeing
Relaxing”

“I like to travel as | wantto see more of the
world and experience the customs of local
people and appreciate the wonderfulnature
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“I need to get away from my daily life and
experience something completely different”

“The different areas and the history. Meeting
new people and discovering new places,
landmarks and to create good memories”

“To experience life in a different country and to

meet local people, and sample local food”

Escaping to rest, relaxand

recharge

“To take a step back from day to day life,
refuel energy, discover new places, making
new memories”

“To take a complete break from the UK”
“To take a break from work”

“To escape Britain”

“To relax and have a break from reality”

“To relax & unwind from the stress of
everyday life”

“To havea break from routine, to pamper
myself, to get energised”

“To get away from the crowd and explore
otherpeoples country and culture”

“Will be my daughters first holiday and we
both arein great need of a huge holiday”

“To take my partneron holiday and propose
to her”

“Taking a family break”
“Meeting up with friends and families”

“I want my children to experience other
countries Relax as a family and havea
unique and unforgettable experience”

“Golden wedding anniversary”

“Experience for me and my children”

“I enjoy wildlife that | can't see at home,
historicalsites and experiencing local life and
particularly food”

“Interesting sightseeing, goodweather
and/orbeaches”

“The sunshine”

“The weather, experiencing a different
culture, taking time to relax and enjoy life”

“The weatheris the main factor. Followed
by experiencing different cultures cities and
food”
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Q: “Thinking about your future travel intentions, what needs, or reasons primarily motivate youto take anintermational holi day?”
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Desire to travel internationally is strong, with 87% of UK ACs looking to take overseas holidays as
often or more often than previously

Expected change to overseas holiday travel
% AC | Jun 22 Mar 22

m Take overseas holidays more often = Take overseas holidays as often as | used to Take overseas holidays less often More often Less often

June 22 13% 39% 17%

Y
87%
are likely to take holidays as often or more often than
previously

AV significantly higher/lower than previous period
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Q: “Thinking about the future, which of the following are you mostlikely to doin the nexttwoyears?”



There is now a far greater interest in travelling to multiple countries as a part of a single overseas
trip

Interestin multiple countries while travelling overseas
% AC | Jun22

B | am now much moreinterested ™M [am now slightly more interested My interest in multiple destination international travel is the same ™ [am now slightly less interested B |am now much less interested

June 22
|
63%
are more interested in travelling to
multiple countries as part of a single
overseas vacation
Mar 22 38% 17% 31% 10% 3%

AV significantly higher/lower than previous period

Notes: 0y
l(ANTAR 1. Sample: Active Considerers (AC) March n=300 | June22n =300 W lnn/o P"nE 8
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Q: “Thinking about how you have travelled inthe past, looking forward, are you now more or less interested in travelling to multiple countries as partof an overseas vacation? “



ACs who are looking to take trips more often than pre-COVID-19, on average, plan to take between
2 and 3 international holidays a year, with a combination of short breaks and long trips

Likely duration of each holiday across the next 2 years
% AC looking to take overseas holidays more often® | Jun 22

Longer than 10 days

| will take a mixture of shorter and
longer international holidays

Mar 22
1-5 days - 23% A 11%
6-10 days _ 49% 42%
l 6% 12%
I’'m not sure | 1% 2%

Average number of international holidays per annual
% AC looking to take overseas holidays more often(? | Jun 22

2%

o
[

2.43

average number of trips per
annual

AV significantly higher/lower than previous period
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Notes:
1. Sample: Active Considerers (AC); March 22 n=110 | June22n =121
2. Sample: Active Considerers (AC): Jun22 n =109 (excluding those who ‘don’t know’)

Q: “In general, how long (in days) do youthink youwill spend on most international holidays over the nexttwoyears?”

Q: “Over the next two years, how many international holidays do you think you mighttakein ayear?”
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On average, ACs are likely to take three months from once they had a destination in mind to book
a holiday

Lead time between identifying destination and booking holiday
% AC | June 22

B Less than 1 month

B 1-2 months
3 months
average duration of lead time
m 3-4 months between identify destination
and booking holiday
4-6 months
149
B 6 + months

June 22
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Q: “After you have identified an international holiday destination youwould like to visit, how long does it take you to book the travel in?”
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UK ACs continue to be most interested in travelling by themselves or with a group of people they
know

Interestin type of international holiday
% AC | Jun22

Mar 22
Travelling by self or only with people you know _ 65% 64%
Smaller group tour (12 people or fewer) 21% 22%
Larger group tour (more than 12 people) - 7% 5%
Private tour - 14% 11%
Luxury travel _ 16% 18%
Budget travel - 13% 16%
Don’tknow 3% 2%

AV significantly higher/lower than previous period

Notes: 0y
l(ANTAR 1. Sample: Active Considerers (AC) March 22 n=300 | June22n =300 W lnn/n P"nE
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Q: “When you take your next overseas holiday, which of the following types of holidays wouldyou be interestedin booking?



Visits to New Zealand are likely to be spread out across the next year — with 39% of ACs wanting to
visit by the summer of 22/23

Likely dates to travel to New Zealand
% AC | Jun 22

B Between June 2022 and October 2022
B Between November 2022 and February 2023
W Between March 2023 and June 2023

M Later than June 2023

June 22

l(ANTAR T.Otess:ample: Active Considerers (AC) June n =300 % W Iugg%gﬂﬁﬁ

Q: “Thinking about travelling toNew Zealand for a holiday, how soon would you want totravel toNew Zealand?”  9Wyr o



Holiday is the primary purpose of the New Zealand trip

Key reason to book a trip to New Zealand
% AC | Jun 22

Business or conference

3% (Mar 22 3%)

Education or study

2% (Mar 22 3%)

Working holiday
2% (Mar 22 5%)

See familyand friends

8% (Mar 22 11%)
: : 0
l(ANTAR ;‘.OtesSa mple: Active Considerers (AC) March 22 n =300 | June 22n =300, Other—-2% % W ‘ Ilugalz“izﬂﬁﬁ 13

Q: “Thinking about travelling to New Zealand for a holiday, what would be the key reason behind youbooking a trip to New Zealand?”

Enjoy a holiday and see the country

A 83% (Mar 22 76%)

AV significantly higher/lower than previous period




Cost of travel is one the key barriers to booking a holiday to New Zealand

Concerns about booking a holiday in New Zealand
% AC | Jun 22

Price of airfare

Increasing concerns around money / inflation

Length of the flight

New Zealand is an expensive place to holiday in

Getting a refund on my booking if border restrictions changed prior to travel
Not having robust cancellation policies available on flights, accommodation, etc.
Having to wear a mask for the duration of the flight to New Zealand
COVID-safe practices and cleanliness during the flight and stopover
Concerns around the current Russia / Ukraine crisis

Comparative to New Zealand other destinations offer up better value
Provisions of my travel insurance cover

Being far across the other side of the world away from family and support...

Quality and coverage of medical facilities in New Zealand
Whether the locals are friendly and welcoming of tourists
Repatriation provision by my government

Other

| have no concerns

Mar 22
I — 37 39%
N 359 -
[ — 30% 27%
[ — 6% -
. 24% 28%
I 21% 20%
I 20% -
D 19% 15%
I 18% -
I 15% -
15% 17%
15% 16%
14% 15%
7% V 12%
5%V 14%
I 0% 1%
I 0% 11%

A significantly higher/lower than previous period

Notes:

l(ANTAR 1. Sample: Active Considerers (AC) March 22 n =300 | June22n =300

Q: “When it comes tocommitting to booking a holiday in New Zealand, what are your biggest concerns?”
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Price promotions on flights, accommodation and activities are the key triggers that can move ACs
from planning their holiday into booking

Trigger moving ACs from planning to booking
% AC | Jun 22

Promotions or cheap deals on flights _ 52%
Promotions or cheap deals on accommodation _ 46%
Promotions or cheap deals on activities _ 34%
General friends and family get together _ 29%
Seeingorhearingaboutan activity you’dlike to do _ 25%
Attending a specific event to watch (e.g., sport, festival or show) _ 17%
Specificfriends and family event—e.g., wedding, birthday, Christmas _ 15%
Children participating in a specific event (e.g., sport, festival or show) _ 13%
Participating in a specific event (e.g., sport, festival or show) _ 9%

Other I 1%

Notes:
0
l(ANTAR 1. Sample: Active Considerers (AC) June 22 n =300 W lnn)ﬁ P"nE
Q: "Thinking about that “lets bookit” moment, that happens after you have spent some time thinking or researching an interna tional destination. Whatare your top triggers (select NewzeaLano “Ew ZEAlA“n

up to three) that move fromthe planning stage to actually booking leisure travel in?”



ACs are split in their preference for how they would like to book their New Zealand travel; more
ACs now saying that they would prefer to book with a provider directly vs. Mar 22

Preferred channels to book a New Zealand holiday
% AC | Jun 22

Mar 22
Directly with the airline or accommodation provider _ 33% A 23%
Online travel agency website _ 32% 38%
Aggregator website 29% 25%
Not sure 7% V 13%

AV significantly higher/lower than previous period

Notes: 0y
l(ANTAR 1. Sample: Active Considerers (AC) March 22 n =300 | June22n =300 W lnn[n P"nE 16
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Q: “Which of the following would you mainly use to book a New Zealand holiday?”



