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Key insights

Despite overseas travel being limited to Chinese ACs, the majority of ACs remain keen to travel: 89% of ACs are keen to travel within
six months of travel restrictions lifting.

Uncertainty about travelling post-Covid and concerns around the potential of contracting COVID-19 are the top barriers to booking
overseas travel, and as such destination’s response to managing COVID-19 risks will play a key role in how ACs choose their holiday

destination post-Covid.

The appetite for a holiday in New Zealand remains solid & stable, with 62% of ACs being eager to travel to New Zealand within three
months of it being a possibility.

While travel is restricted, the majority of ACs are not adverse to destination advertising - sites such as Weibo, Douyin & Bilibili are the
most widely used channels for travel inspiration, and offer Tourism New Zealand an opportunity to keep New Zealand front of ACs

mind.
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Nine out of ten ACs are wanting to travel overseas for a holiday within six months of travel

restrictions easing - results have remained stable since March 22

Speed of overseas holiday demand recovery after restrictions are lifted
% AC | Jun 22

98%

+9%
63%
+25%
26%
+38%
Within 1 month Within 3 months Within 6 months Within 12 months
Mar22 26% 63% 88%' 98%
Nov21 20% 64% 93% 99%

100%

+2%

Much later

100%

100%
AV significantly higher / lower than previous period

Notes:

l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300 | Nov 21 n = 300
2. Q:“Afterinternational restrictions are lifted and you can travel without having to quarantine, how soon would you want to take an overseas holiday?”
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55% of ACs are plan to travel more than pre-Covid levels - although this enthusiasm has damped
since Mar 22

Interest in overseas holiday compared to pre-Covid
% AC | Jun 22

B | am now much more interested mIam now slightly more interested My interest in international travel is the same m I am now slightly less interested ® 1 am now much less interested

June 22 28% A
|
55%v
Are more interested to travel overseas for
a holiday than pre-Covid
Mar22 33% 37% 21% 8% 1%

AV significantly higher / lower than previous period

Notes:

l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300 w Inn% P“nE
2. HEW ZEALAND )

Q: “With all of the restrictions and travel barriers that have come since with the COVID-19 pandemic, how have your feelings about international travel changed, if at all, compared "Ew ZEALA“n 4
to 2019”



Once COVID-19 outbreak passes, ACs are eager to travel more, both within and outside Asia

Interest in overseas holiday compared to pre-Covid
% AC | Jun 22

Take overseas holidays to destinations in Asia less often

M Take overseas holidays to destinations in Asia as often as | used to

B Take overseas holidays to destinations in Asia more often

Short haul 1%

B Take overseas holidays outside Asia more often B Take overseas holidays outside Asia as often as | used to Take overseas holidays outside Asia less often

Long haul 5%

Notes: .
l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 W Inn% p“nE
2. Q:“Ingeneral, after the coronavirus/COVID-19 outbreak passes, which of the following are you most likely to do?” [ Al "E“ZEALA““

3. Q: “And which of the following are you most likely to do, after the coronavirus/COVID-19 outbreak passes?”



Uncertainty about travelling post COVID-19 and concerns around possibility of contracting
COVID-19 are the top barriers to booking overseas travel

Biggest barriers to booking overseas holiday
% AC | Jun 22

Uncertainty around the safety of the holiday destination

The possibility of contracting Covid-19 while on holiday

Unpredictable border closures in China or holiday destination

Lack of clarity around what happens if | get COVID-19 on holiday

Requirement to self-isolate for extended period if | contract COVID-19

A complicated/slow process to obtain a visa for the holiday destination
Uncertainty around what my travel insurance will cover if something goes wrong
Not having flights/accommodation refunded if | need to change dates or cancel
Travel being more expensive

Not being welcomed as a foreigner

Being required to wear a mask in public spaces

Other, please specify

No additional barriers compared to before the COVID pandemic

Mar 22

T 41%% -

38%
33%
38%
38%
28%
24%
25%
20%
22%
0%

4%

AV significantly higher / lower than previous period

Notes:

l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300

2. Q:“After travel restrictions are lifted and you can take an international holiday, which of the following do you see as the biggest barrier for you to commit to booking a holiday?”
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Destination’s response to managing COVID-19 risks will play a key role in how ACs choose
holiday destinations post-Covid

TOP 15 attributes considered when choosing destination after COVID-19
% AC | Jun 22

Mar 22

Has robust measures in place in case you contract Covid-19 while at the destination _ 43% Y 57%
Has tourist sites/attractions that aren’t too populated _ 40% -

Has easily accessible healthcare or support if | become sick with COVID-19 _ 38% 39%

Staff at accommodation/activities are vaccinated 38% Y 47%

Requires vaccination passport/documentation from travelers _ 30% VY 43%
Has a low hospitalization rate from COVID-19/healthcare system _ 22% 29%

AV significantly higher / lower than previous period

Notes: | :
l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300 Inn)& P“nE 7
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2. Q:“Afterinternational travel restrictions are lifted, which of these destination attributes will you be looking for when choosing your next overseas holiday destination?



From their chosen holiday destination ACs would like to see high sanitisation levels, access to
COVID-19 testing, and a clear process of what to do if you contract COVID-19

Measures would like to see implemented at the destination
% AC | Jun 22

Mar 22

Enhanced cleaning and sanitization at accommodation, restaurants, shops, and... | NGl 57% 50%
Access to coviD-19 testing if I need it [ NGl 48% -
Having a clear process to navigate should | get sick with COVID-19 while on holiday [ NNENREl 7% -
Being required to wear a mask in public spaces [ 474V 57%
Having easy access to healthcare facility without delay if needed [N 5% 42%
Hand sanitizer being available at accommodation, restaurants, shops, and... | NN 2 39%
Vaccination passport/documentation requirement [ N 60 45%
Social distancing enforced in public spaces, shops, and restaurants [ N D 60V 45%

Robust refund policies [ NERNRNRNGEGEGEEEEEEEEE 6% 29%

Reduced group sizes for tourist activities [ R 22% 26%

Being required to keep track of my locations either manually or with an app [ N D 5 V 27%
Other, please specify | 0%
No extra measures compared to before the COVID pandemic [ 1% 2%

AV significantly higher / lower than previous period

Notes:

. . . o
l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300 W Inn)& p“nE
2. Q: “Aftertravel restrictions are lifted and you can take an international holiday, which of the following measures you would like to see implemented at the destination so you could (N tEaann "Ew ZEM.AI"]

feel safe?”



Although international travel is currently limited, and concerns around COVID-19 hinders
eagerness to travel, destination advertisements are still welcomed by ACs

Impact of advertising while international holiday is not available
% AC | Jun 22

B Seeing holiday destination advertising makes me feel
much more positively about travelling to that
destination

| ...slightly more positively...

82%
~—— Are positively about travelling to that

, destination
...doesn’t change...

| ...slightly more negatively...

16%

B ...much more negatively...

Jun 22

l(AN TAR :\fOtesS:ample: Active Considerers (AC) June 22 n = 301 a W -. Inn% p“nE

2. Q:“Whileinternational holiday travelisn’t readily available at the moment, how do you feel about seeing advertising for holiday destinations?> &  fovzamw NEW ZEMAHB




OTAs, Weibo,WeChat, Douyin and Bilibili are the most widely used channels for travel inspiration

Channels used for travel inspiration
% AC | Jun 22

OTA (Ctrip, Fliggy, Mafengwo, Qunar, Qyer) [N 1%
Social Media (Weibo, wechat) [ 2%
Video & short video channel (Douyin, bilibili) [ NN 4o
Social lifestyle and Q&A (Red, zhihu) [N 1%
Lifestyle/Travel magazine (Conde Nest Travel, GQ) [ NG 2
online portal site\News APP (Toutiao, Paper, QQNews) [ INGNERNGEGNGNNNNEE
TV Drama / Reality show / travel and entertainment programme [ NG 5%
out of home advertising (billboard/big screen, cinema, lift ads) [ N QGGG 2:2%
otr & o1V platform [ 20%
search (Baidu, 360) [[NNEGEEEEEEE 20%
Audio / Music platform (Ximalaya, Xiaoyuzhouo, QQ Music) [ INGNIGEGEGEG 9%
Others |

: : 0
l(AN TAR :\fOtesSample: Active Considerers (AC) June 22 n = 301 a mﬂ I"ga/}igl!lnﬁﬁ

2. Q:“Which of these media channels influences your consideration of a travel destination?”



The majority of ACs book their travel via online travel agencies, with many also booking directly
with the airline

Channels used for travel booking
% AC | Jun 22

Online travel agency (Ctrip, Mafengwo, Qyer, Fliggy) 79%

Airline website/App (Airnz, Air China, CZ) 56%

Travel agents (CTS, CYTS)

33%
video/content channels (douyin, Red)

30%

NZ operators (hotels/activites/car rental) 29%

Others 0%

: : 0
l(AN TAR :\fOtesSample: Active Considerers (AC) June 22 n = 301 a mﬂ }Igalzzifl!lnﬁﬁ

2. Q: “Which of the below are your preferred channels to book an international holiday?”




As travel restrictions for China ACs remain in place, there has been a decline in the proportion of
ACs who state that they are ready to book their New Zealand holiday

Journey funnel
% AC

Dreaming
56% 57%
Planning
9%
19%
o -
24%
March 22 June 22

AV significantly higher / lower than previous period

100%; PURE
NEW ZEALAND

Notes:
l(ANTAR 1. Sample: Active Considerers (AC) June 22 =151 | March 22 n = 150




Demand for New Zealand holidays within six months remains sturdy relative to March 2022

New Zealand holiday demand recovery after restrictions are lifted
% AC | Jun 22

0,
97% 100%
]
+9%
62%
+26%
27%
+35%
Within 1 month Within 3 months Within 6 months Within 12 months Much later
Mar 22 27% A 69% 88% 98% 100%
Nov21 19% 73% 91% 99% 100%

AV significantly higher / lower than previous period

Notes:

. . . o
l(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300 w Inn)& P“nE 1
2. Q:“Currently, New Zealand borders are closed to tourists. Once these are lifted, and you can travel without having to quarantine, how soon would you want to travel to New (e eaLann "E“ZEAI.A“I] 3

Zealand for a holiday?”



Levels of preference for New Zealand as a travel destination have remained stable since March

2022

Most likely to come within the six months of restrictions being lifted
% AC | Jun 22

100% 12%

88%

Want to come within six months of
borders being open

ACs

Mar 22 100% 88%

37%

50%

NZ is the first preferred destination to
visit

55%
AV significantly higher / lower than previous period

Notes:
I.(ANTAR 1. Sample: Active Considerers (AC) June 22 n = 301 | March 22 n = 300
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