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ÅCurrent Activities & Performance 

 

ÅLooking ahead ï FY15 and beyond 



What are Business Events (MICE)? 

ÅMeetings 
ï Corporate Market 

e.g. Microsoft sales meeting 

ÅIncentives 
ï Corporate Market 

e.g. Top Sellers Bayer Medical 

ÅConferences 
ï Association & Societies 

e.g. 2016 International Federation of Surveyors (FIG) 
Working Week 

ÅExhibitions 
ï Mixed 

e.g. Frankfurt Book Fair 

 

 



TNZ and Business Events 

ÅHigh Value Visitors 
ïhigh spend per visitor  

ïsupport arrivals in shoulder/low season 

ïregional spread to all of New Zealand 

ïgenerate additional benefits such as international connections 
for NZ businesses and knowledge transfer 

ÅAsset base  to grow substantially 
ïAuckland, Christchurch and Queenstown 

ïa step-change in New Zealandôs ability to attract larger scale 
IBEôs 

ÅLong lead in times  
ïrequire promotion of New Zealand as a compelling BE 

destination. 
 

 



International focused growth package Tourism  
$34m extra over four years for Business Events 

Focus 

Growing emerging markets 

More International Business Events 

Attracting very high value visitors 

Lifting tourism yield from core markets 



TNZôs Business Events Strategy 

ÅPosition New Zealand as a Business 
Events Destination 
 

ÅProspect for international conference and 
incentive business 
 

ÅAssist to convert bids via Bid Support 
 

ÅIncrease value via Post Win Marketing 



TNZ Business Events Role  

Positioning 

Prospecting 

ÅDigital: SEO/SEM, Email Marketing, Social Media, Online 
Advertising 

ÅTraditional: Database Mining, Telemarketing, Print Media 

ÅSales Calls, Events 

ÅFamils 

Qualifying 

ÅSales Calls, Events 

ÅFamils 

ÅCustomer Management 

ÅBusiness Development 

Conversion 

ÅProposal / Bid Preparation 

ÅBid Support 

ÅNegotiation 

ÅClosing / Transaction 

TNZ 
Industry 

Industry 
TNZ 

Industry 
TNZ support 



Segment 1  

International Association 

Conferences 
Emerging Markets: 

South East Asia, India 

Incentives 
Segment 2  

Australia, China and the USA 

Corporate Incentives &  

Major Conferences 

Target segments Business Events 



BEYOND THE PROMISE 

Current Activities & Performance 



Business Events - New Zealand 

Auckland Wellington 

Business Events Manager Bjoern Spreitzer 

Bid Manager Michael Stokoe Leonie Ashford 

Bid Executive Gemma Wood Jean Hendry 

Marketing Manager Anna Fennessy 

Marketing Executive Anna Ward 



Business Events - Offshore 

Business Events 

Manager 

Business Events 

Consultant 

North America Steven Dixon Alexa Bennett 

China Helen Zhang Leslie Chen Shao Jie  

South Asia & India Cristina McLauchlan Part of Trade Roles 

Australia Helen Bambry 

(Associations & Major 

Conferences) 

- 



100% Pure New Zealand ï 
Naturally Beyond Convention 

Marine Aviation Agribusiness 
Health 

Science 
High Value 

Foods 
Earth 

Science 

Other Potential Sectors (TBC): Tourism, Indigenous 

Culture, Creative/Digital, Biosecurity/Conservation 

Knowledge areas 





ÅNaturally Beyond 

Convention 

ÅA huge range of accessible 

and diverse experiences 

provide a great place to do 

business and a naturally 

impressive experience that 

your clients will never 

forget.  

Marketing Business Events 


